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Abstract 
In the context of globalization, haute couture women's fashion has become an important arena for cultural 
exchange and aesthetic reconstruction. Oriental aesthetics, with its unique philosophical concepts and craft 
traditions, has gradually formed distinct symbol
stage. This paper focuses on the "translation mechanism" to explore the expressive pathways of Oriental 
aesthetics in international haute couture. The study finds that the international disseminat
aesthetics is mainly achieved through three aspects: first, the symbolic transformation mechanism enables 
traditional elements, such as the qipao silhouette and the aesthetic of ink painting, to be presented through a 
modern design language; second, the cross
the differentiated value of Oriental aesthetics; third, fashion narratives and brand construction confer a 
cultural identity to Oriental aesthetics in the global market. 
symbolization and cultural othering also arise in practice. The paper argues that effective translation of 
Oriental aesthetics requires a balance among formal innovation, cultural respect, and market demands. Its 
core value lies not only in cultural output but also in promoting the diversification of global fashion.
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1. Introduction 
In the context of globalization and pluralistic 

fashion discourses, haute couture women’s fashion is 
not only synonymous with exquisite craftsmanship 
and luxury consumption, but also serves as an 
important arena for the intertwining of cultural 
symbols and the reconstruction of aesthetic values. 
As the pinnacle of the fashion industry, haute couture 
garments carry meanings far beyond practical 
functionality; they embody a synthesis and re
creation of artistic creativity, social identity, and 
cultural value. In recent years, the frequent 
emergence of Oriental aesthetics on the international 
fashion stage has made this topic increasingly 
prominent in both academic and industry 
discussions. Oriental aesthetics represents not merely 
a regional aesthetic system, but also a deep reservoir 
of cultural philosophy and historical accumulation, 
which is continuously translated and reconstructed 
through fashion as a medium within cross
visual communication and consumption logic.

The core of Oriental aesthetics lies not only in 
its visible decorative elements but also in the spatial 
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context of globalization, haute couture women's fashion has become an important arena for cultural 
exchange and aesthetic reconstruction. Oriental aesthetics, with its unique philosophical concepts and craft 
traditions, has gradually formed distinct symbolic and narrative systems on the international haute couture 
stage. This paper focuses on the "translation mechanism" to explore the expressive pathways of Oriental 
aesthetics in international haute couture. The study finds that the international disseminat
aesthetics is mainly achieved through three aspects: first, the symbolic transformation mechanism enables 
traditional elements, such as the qipao silhouette and the aesthetic of ink painting, to be presented through a 

; second, the cross-cultural application of craft techniques and materials reinforces 
the differentiated value of Oriental aesthetics; third, fashion narratives and brand construction confer a 
cultural identity to Oriental aesthetics in the global market. However, challenges such as superficial 
symbolization and cultural othering also arise in practice. The paper argues that effective translation of 
Oriental aesthetics requires a balance among formal innovation, cultural respect, and market demands. Its 

e value lies not only in cultural output but also in promoting the diversification of global fashion.
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important arena for the intertwining of cultural 
symbols and the reconstruction of aesthetic values. 

of the fashion industry, haute couture 
garments carry meanings far beyond practical 
functionality; they embody a synthesis and re-
creation of artistic creativity, social identity, and 
cultural value. In recent years, the frequent 

thetics on the international 
fashion stage has made this topic increasingly 
prominent in both academic and industry 
discussions. Oriental aesthetics represents not merely 
a regional aesthetic system, but also a deep reservoir 

torical accumulation, 
which is continuously translated and reconstructed 
through fashion as a medium within cross-cultural 
visual communication and consumption logic. 

The core of Oriental aesthetics lies not only in 
in the spatial 

sense, poetic ambience, and philosophical thinking it 
embodies. From the contrast of void and solidity in 
traditional landscape painting, to the delicate 
precision of embroidered crafts, to the Daoist 
concept of “harmony between man and nat
Oriental aesthetics forms a system that emphasizes 
naturalness, harmony, and subtlety. However, when 
this aesthetic system enters the context of 
international haute couture, it inevitably faces the 
challenge of “translation.” This concept of 
“translation” differs from mere imitation or 
transplantation, and is distinct from shallow cultural 
appropriation; it represents a more complex 
mechanism of cultural re-encoding. It involves 
transforming the symbolic language of Oriental 
aesthetics into a visual language comprehensible and 
acceptable to international audiences, while 
preserving its unique cultural depth and aesthetic 
value. 

In this process, the translation of Oriental 
aesthetics in haute couture is not simply about 
symbolic collage or cultural borr
multiple mechanisms, including cultural identity, 
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narrative reconstruction, and market dissemination. 
On one hand, designers must select and process 
specific symbolic elements to achieve aesthetic 
transformation—for example, reinterpreting the 
qipao silhouette into modern lines, or translating the 
ambience of ink painting into abstract prints and 
material treatments. On the other hand, the 
translation of Oriental aesthetics must also integrate 
into fashion narratives and identity construction, 
using runway presentation, brand storytelling, and 
visual promotion to make garments carriers of 
cultural identity. Moreover, in a contemporary 
fashion industry increasingly dependent on global 
market dissemination, how Oriental aesthetics 
maintains its distinctiveness while remaining 
competitively marketable is a practical concern that 
cannot be overlooked. 

Therefore, this study centers on the concept of 
the “translation mechanism” to explore how Oriental 
aesthetics achieves cross-cultural communication in 
international haute couture through symbolic 
transformation, material application, and narrative 
construction. Within this analytical framework, the 
paper focuses on the visual representation, symbolic 
significance, and market logic of Oriental aesthetics 
on the global fashion stage, revealing how it sustains 
both aesthetic value and cultural identity in a 
globalized context. The significance of this research 
lies not only in providing a theoretical foundation for 
cross-cultural fashion design, but also in promoting 
the diversification and balanced development of the 
global fashion landscape through the international 
dissemination of Oriental aesthetics. 
 

2.Research Questions 
（1）What design elements and craft techniques are 
primarily used to translate Oriental aesthetics in 
international haute couture women’s fashion? 
（2）How can Oriental aesthetics avoid being 
homogenized or reduced to superficial, consumer-
oriented symbolism in cross-cultural fashion 
narratives? 
（3）How does the translation mechanism of 
Oriental aesthetics achieve a dual balance of cultural 
significance and market value within the 
international fashion system? 
·   

3.Literature Review 
3.1 The Meaning of Oriental Aesthetics 
Oriental aesthetics, as a unique aesthetic system, 

is rooted in Eastern philosophy, religion, and artistic 
traditions. Its connotation extends far beyond visual 
representation, emphasizing the harmonious unity 
between humans and nature, the individual and 

society, and the material and the spiritual. Unlike 
Western aesthetics, which often stress logic, 
rationality, and formalism, Oriental aesthetics 
focuses more on mood, symbolism, and subtle 
expression (Qiu & Li, 2013). This difference is 
reflected not only in theoretical approaches to art but 
also in concrete design, creation, and aesthetic 
practice. For instance, Eastern art often constructs 
non-logical poetic worlds through “imagery,” 
resulting in artistic expressions characterized by non-
scientific and symbolic qualities (Qiu & Li, 2013). 

One of the core values of Oriental aesthetics lies 
in the philosophical concept of the “harmony 
between heaven and humanity” (tian ren he yi), 
which emphasizes the symbiotic relationship 
between nature and humans. He (2025) notes that in 
the exploration of Oriental aesthetics in watercolor 
painting, the principle of harmony between humans 
and nature is not merely a compositional method but 
also a representation of value. By depicting the 
integration of humans and nature, employing Eastern 
color systems, and utilizing compositional space 
(liubai), it embodies the philosophical pursuit of 
coexistence with nature. This way of thinking 
endows Oriental aesthetics with distinctiveness and 
vitality in contemporary art and design. 

Culturally, Oriental aesthetics is not a singularly 
Chinese concept but encompasses aesthetic 
philosophies shared across East Asian civilizations, 
including China, Japan, and India. Among these, 
Chinese aesthetics plays a pivotal role, grounded in 
the philosophical premise of the unity of the 
individual and society, and of humans and nature, 
while emphasizing subtlety, restraint, and wholeness 
(Tian, 2023). This aesthetic understanding has 
influenced artistic creation and aesthetic perception 
throughout East Asia and has become a significant 
cultural resource for China in the context of global 
cultural competition. 

In contemporary society, the value of Oriental 
aesthetics extends beyond traditional cultural 
inheritance and increasingly functions as a cross-
disciplinary and cross-field aesthetic paradigm. Ruan 
and Luo (2024) emphasize in design education 
research that Oriental aesthetics not only introduces 
new teaching concepts and curriculum reform paths 
in children’s fashion design but also provides 
students with diverse aesthetic perspectives through 
holistic thinking and the introduction of poetic 
imagery. This demonstrates that Oriental aesthetics, 
as an aesthetic paradigm, is transcending traditional 
artistic boundaries and becoming an important force 
driving education, design, and cultural innovation. 
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Moreover, Oriental aesthetics has gradually 
become an important source of inspiration for the 
fashion industry. Zhou (2024) notes that its core 
characteristics—harmony with nature, subtlety, 
poetic ambience, and inclusiveness—can be 
translated into garment silhouettes, colors, and 
patterns, thereby demonstrating its unique charm. 
For example, designers often use the principle of 
“liubai” to create a sense of space and subtlety, 
making clothing not merely an external ornament but 
also a medium for conveying emotion and 
philosophical thought. 

At the same time, the philosophical 
connotations of Oriental aesthetics are continuously 
transformed and interpreted through various art 
forms. Zhu and Song (2025) show that Brecht’s 
theory of “Verfremdung” (alienation effect) in 
Chinese theater enriches the expressive potential of 
Oriental aesthetics, allowing film and stage 
productions to innovate while retaining Eastern 
ambience. This indicates that Oriental aesthetics is 
not static but evolves and is reconstructed through 
cross-cultural interaction. 

In summary, the meaning of Oriental aesthetics 
encompasses both philosophical dimensions—such 
as concepts of harmony, holistic thinking, and 
symbolism—and artistic dimensions, including the 
creation of poetic ambience, the use of compositional 
space, and symbolic representation. It serves not only 
as a vital aesthetic resource of Eastern culture but 
also as a driving force in contemporary art, design, 
and fashion. In a globalized context, Oriental 
aesthetics represents both a significant symbol of 
Chinese culture on the world stage and a cross-
cultural aesthetic language for innovation and 
exchange. 

 
3.2 How Oriental Aesthetics Conducts Cross-

Cultural Fashion Narratives 
In the context of globalization, Oriental 

aesthetics is not only preserved as a traditional 
artistic and philosophical paradigm but has also 
become an important symbolic resource for cross-
cultural narratives. In the fashion industry, its cross-
cultural narrative is reflected in the reinterpretation 
and recreation of traditional cultural elements, 
forming a fashion discourse that retains Eastern 
connotations while remaining understandable to 
international audiences. This process involves 
symbolic transformation, craft innovation, as well as 
strategies for cultural dissemination and market 
logic. 

Firstly, the cross-cultural narrative of Oriental 
aesthetics is often based on traditional cultural 

symbols and achieves contemporary translation 
through narrative reconstruction. Guo (2025) notes 
that the modern transformation of Eastern 
mythological resources in a digital context 
constitutes an important pathway for cultural 
dissemination. For example, the animated film Ne 
Zha translates traditional mythological symbols into 
modern forms through narrative innovation, visual 
representation, and emotional resonance, while 
utilizing cross-media dissemination to achieve 
international reach. This demonstrates that the cross-
cultural narrative of Oriental aesthetics is not a mere 
reproduction of symbols but constructs a discourse 
system with global interpretive power through 
innovative storytelling. 

Secondly, cross-cultural narratives require 
recognition within consumer markets. Shu (2025) 
found that Oriental aesthetics enters the market 
through brand image and narrative construction, 
promoting cultural symbol innovation and enhancing 
consumers’ cultural confidence. Brand practices such 
as “Ba Wang Cha Ji” and “Meijian Qingmei Wine” 
illustrate the implementation mechanisms of Oriental 
aesthetic narratives in commercial contexts. This 
indicates that cross-cultural narrative is not only a 
matter of designers’ artistic expression but also relies 
on brand storytelling and market dissemination. 

Moreover, the cross-cultural fashion narrative of 
Oriental aesthetics is closely linked to the practice of 
international haute couture. Meng and Xiao (2024) 
note that the “New Chinese” style merges classical 
and modern elements through modern silhouettes and 
adapted traditional garments. Fashion designers 
employ contemporary design language to assign new 
contexts to Eastern imagery, satisfying contemporary 
aesthetic demands while transmitting culture through 
the international fashion stage. 

Cross-cultural narrative also depends on 
semiotic reinterpretation. Yu and Liu (2024), in their 
study of the TV drama Yugu Yao, found that the 
combination of character, prop, and scene symbols 
conveys the chivalric spirit and patriotic sentiment of 
Oriental aesthetics. In haute couture design, 
designers can draw on similar symbolic narrative 
methods to transform garments into vehicles for 
cross-cultural communication. 

It is noteworthy that this narrative process does 
not occur in isolation but unfolds at the intersection 
of art, technology, and culture. Gong (2024) 
emphasizes that under the background of artificial 
intelligence and digitalization, Oriental aesthetics is 
reinterpreted through technological empowerment, 
and its expression in digital art reshapes aesthetic 
experience. For the fashion industry, this implies that 
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cross-cultural narrative is no longer confined to 
garments themselves but can be expanded through 
virtual exhibitions, digital runways, and immersive 
experiences. 

In summary, the cross-cultural fashion narrative 
of Oriental aesthetics is a multi-layered, multi-
dimensional process. It relies on the modern 
translation of traditional cultural resources, 
recognition in markets and brands, and the 
integration of semiotics and digital technology. 
Within this mechanism, Oriental aesthetics maintains 
cultural distinctiveness while achieving cross-
cultural dissemination through narrative innovation 
and market logic, becoming a culturally powerful 
narrative language in the international fashion 
context and providing new impetus for the 
diversification of the global fashion system. 

 
3.3 How Eastern Aesthetics Form a Unique 

Translation Mechanism in Haute Couture 
The dissemination and construction of Eastern 

aesthetics in international haute couture is not a 
simple transplantation of symbols; rather, it is 
realized through a complex “translation mechanism.” 
This mechanism encompasses the modernization of 
traditional symbols and craftsmanship, as well as the 
multifaceted reconstruction of materials, silhouettes, 
and narratives, thereby establishing a distinctive 
cultural identity and value system within the global 
fashion context. 

Firstly, the translation mechanism manifests in 
the contemporary reorganization of traditional 
elements. Liu and Zhang (2023) examined the brand 
Shiatzy Chen and found that it integrates elements of 
Chinese painting—such as brush-and-ink textures, 
spatial composition, and embroidery—into modern 
women’s fashion, transforming the aesthetic of 
Eastern imagery into a form accessible to 
international audiences. This indicates that Eastern 
aesthetic symbols must undergo contextualization to 
achieve “cultural regeneration” on the haute couture 
stage. 

Secondly, the mechanism relies on innovative 
applications of craftsmanship and materials. Ge and 
Liu (2022) note that when traditional mortise-and-
tenon structures are incorporated into fashion design, 
they are not merely visually represented; through 
structural principles and coordinated color schemes, 
Eastern philosophical concepts are translated into 
wearable haute couture, highlighting the 
philosophical depth of Eastern aesthetics. Similarly, 
Zhang (2022) demonstrates that by modernizing 
patterns and techniques from late Qing and early 
Republican women’s garments, traditional clothing 

culture can enter contemporary fashion, forming a 
unique system of Eastern aesthetic symbols. 

Moreover, the translation mechanism is 
reflected in narrative and brand value construction. 
Luo (2025), in a study of the haute couture brand 
LAFAVEUR, found that the brand centers its 
narrative on “craftsmanship” and “cultural 
confidence,” endowing its garments with national 
cultural value and global communicative 
significance. As a result, haute couture works not 
only embody craftsmanship and silhouette but also 
convey cultural identity, enabling international 
audiences to perceive the spiritual essence of Eastern 
aesthetics through brand storytelling and visual 
experience. 

In addition, the translation mechanism employs 
semiotic cross-cultural re-coding. Zhu and Song 
(2025) suggest that Brecht’s “alienation” theory, as 
applied in Eastern theater, provides a methodological 
framework for reshaping aesthetic imagery. In haute 
couture, this alienation approach—through runway 
design or unconventional cuts and layouts—
translates the artistic mood of Eastern aesthetics into 
new fashion narratives. 

Finally, the mechanism is realized through 
alignment with market and consumer culture. Zhou 
(2024) observes that core traits of Eastern 
aesthetics—naturalness, subtlety, and 
inclusiveness—are transformed into designs with 
patterns, colors, and silhouettes comprehensible to 
the consumer market. Thus, Eastern aesthetics in 
haute couture operate both as artistic expression and 
as market-driven constructs, achieving dual cultural 
and commercial practice. 

In conclusion, the translation mechanism of 
Eastern aesthetics in international haute couture is a 
multidimensional process, integrating symbol 
reorganization, craftsmanship innovation, narrative 
construction, and market alignment. It excavates 
traditional cultural depth while emphasizing 
innovative expression in modern contexts, allowing 
Eastern aesthetics to retain their cultural identity and 
gain global recognition. This mechanism endows 
haute couture with a unique cultural identity, 
positioning it not merely as an object of aesthetic 
appreciation but as an important medium for cross-
cultural communication. 

 
4. Research Methods 

This study adopts a combined research approach of 
literature analysis, case studies, and semiotic 
interpretation. First, it collects and examines haute 
couture collections from the past decade that draw 
inspiration from Eastern elements, identifying their 
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symbolic features and cultural significance. Second, 
grounded in semiotic theory, it interprets key design 
elements—such as ink-wash effects, silk embroidery, 
and borrowed silhouettes—to reveal their modes of 

translation. Finally, by integrating market cases and 
brand narratives, the study analyzes how Eastern 
aesthetics achieve recognition and dissemination 
within the global consumer market.

 
 
 

5.1 The Symbolic Translation Mechanism of Eastern Aesthetics 
Table 1:The Symbolic Translation Mechanism of Eastern Aesthetics 

Dimension Specific Manifestation Design Approach Aesthetic Significance 
Symbolic 

Resources 
 
 

Cheongsam silhouette, 
ink-wash brushwork, 
landscape-inspired motifs 

Reorganization and 
deconstruction, modern 
reinterpretation 

 

Retains Eastern cultural 
symbols while situating them in a 
contemporary fashion context 

Cheongsa
m Silhouette 

 

Symbol of traditional 
women’s attire 

 

Replaces traditional 
form with fluid, 
deconstructed lines 

Combines gentle elegance 
with minimalist precision to form 
an internationalized style 

Ink-Wash 
Texture 

 

Interplay of void and 
form, spatial “emptiness” 

Digital printing, 
hand-dyeing, special 
fabric treatments 

Presents layers and rhythm, 
resonating with abstraction and 
subtlety 

Landscape 
Motifs 

 

Mountain and river 
lines, five-element cloud-
and-water patterns 

Cutting inspiration, 
abstracted patterns 

 

Translates natural philosophy 
into fashion narrative symbols 

 
Core 

Techniques 
 

Minimalist lines, use of 
negative space 

 

Restrained 
silhouettes, clean color 
palette 

Embodies the understated 
aesthetics of “less is more” 

Material 
Application 

 

Silk and gauze 
combined with innovative 
fibers 

 

Three-dimensional 
craftsmanship, material 
innovation 

 

Infuses symbols with new life 
through the tension between 
tradition and modernity 

Mechanis
m Significance 

 

Translation from 
cultural symbols to fashion 
language 

 

Form reorganization 
and contextual 
reconstruction 

 

Maintains cultural uniqueness 
while achieving international 
dissemination 

Source: Drawn by the researcher. 
The presentation of Eastern aesthetics in 
international haute couture is first evident in the 
translation and reconstruction of symbolic elements. 
The symbolic translation mechanism represents the 
most direct form of expression, whereby traditional 
Eastern clothing elements, cultural imagery, and 
aesthetic symbols are reorganized and modernized to 
align with the aesthetic sensibilities of the global 
fashion context. The cheongsam silhouette, ink-wash 
brushwork, and landscape-inspired motifs are the 
most representative resources. 

As a symbol of Chinese femininity, the 
cheongsam is reinterpreted in haute couture through 
fluid, deconstructed lines. This approach preserves 
the gentle elegance of Eastern women while 
integrating the minimalist precision of modernist 
design. Designers move beyond rigid traditional 
forms, employing deconstruction and contemporary 

tailoring to transform the essence of Eastern attire 
into a fashion language suitable for the international 
stage (see Table 1). 

The recreation of ink-wash textures represents 
another typical pathway. Ink painting emphasizes the 
interplay of void and form and the concept of spatial 
“emptiness,” which aligns with haute couture’s 
pursuit of abstraction and subtlety. Designers extend 
these qualities onto fabrics through digital printing, 
hand-dyeing, or special material treatments, creating 
layered, rhythmic visual effects that evoke the 
essence of ink-wash aesthetics. The abstraction of 
landscape motifs further translates natural 
philosophy: mountain and river lines inform cutting 
patterns, while five-element and cloud-and-water 
motifs serve as design elements, integrating Eastern 
notions of nature into fashion narratives. 
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Within the symbolic translation process, 
minimalist lines and the use of negative space are 
core techniques. Eastern aesthetics emphasizes the 
understated principle of “less is more,” offering a 
contrast to the ornamental complexity often seen in 
haute couture. By restraining silhouettes, employing 
clean colors, and incorporating spatial voids, 
designers convey a subtle beauty, enhancing both the 
artistic and international value of the garments. 
Material innovation is also critical. Traditional 
fabrics such as silk and gauze, when combined with 
innovative fibers and three-dimensional construction 

techniques, are revitalized, and the tension between 
tradition and modernity gives new life to Eastern 
symbols. 

Thus, the symbolic translation mechanism is not 
a mechanical replication of Eastern elements but a 
reorganization of form and reconstruction of context. 
It achieves a cross-boundary translation of Eastern 
aesthetics from cultural symbols into the language of 
fashion, preserving cultural distinctiveness while 
seamlessly integrating into the context of 
international haute couture.

 
 

5.2 Cross-Cultural Application of Craftsmanship and Materials 
Table 2:Cross-Cultural Application of Craftsmanship and Materials 

Dimension Specific Type Application Method Aesthetic and Cultural 
Significance 

 
 
 
 
 
 
 
Traditional Craft 

 
 

Suzhou 
embroidery 

 

Applied as 
accents or extensive 
decoration 

Delicate and expressive, surpassing 
printing and machine embroidery, 
embodies the concept of “craft as art” 

Gold-thread 
embroidery 

 

Used in 
ceremonial gowns to 
convey luxury 

Luxurious and ornate, symbolizing 
social status and prestige 

Batik / Tie-dye 
 

Natural 
diffusion, accidental 
patterns 

Evokes fluid Eastern imagery, 
contrasting with Western geometric 
precision 

Kimono dyeing 
and weaving 

Cross-cultural 
integration of colors 
and patterns 

Recreates cultural memory and 
embodies Eastern philosophy 

Origami pleating Combined with 
Western tailoring to 
create volume 

Produces sculptural visual effects, 
revitalizing traditional techniques 

 
 
Material 

 

Silk Soft, lustrous, 
widely used in gowns 

Symbolizes the gentleness and 
wisdom of Eastern women 

Yun brocade Highlights 
historical patterns 
and colors 

Carries social identity and historical 
memory, holds luxury value 

Hemp fabric 
 
 

Emphasizes 
natural texture and 
breathability 

 

Reflects simplicity and 
philosophical spirit of nature 

 

Cross-Disciplinary 
Experimentation 

Craft × Digital 
Technology 

Digital layering 
over handcrafted 
techniques 

Produces a dual effect of virtual and 
physical presence 

Mechanism 
Significance 

 

Cross-cultural 
transformation of craft 
and materials 

From 
“technique” to 
“artistic language” 

Serves as a bridge for cross-cultural 
communication, reinforcing the 
uniqueness and differentiation of Eastern 
aesthetics 

Source: Drawn by the researcher. 
Compared with the symbolic translation of elements, 
the cross-cultural application of craftsmanship and 
materials represents the most profound and 
differentiated expression of Eastern aesthetics in 

haute couture. Traditional crafts are not merely 
technical skills but condensations of culture and 
philosophy. Techniques such as Suzhou embroidery, 
gold-thread embroidery, batik, kimono dyeing, and 
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origami pleating carry rich cultural memory. When 
applied in haute couture, they are transformed from 
“technique” into “artistic language.” Suzhou 
embroidery, with its delicate and expressive style, 
achieves a refinement that surpasses printing and 
machine embroidery; designers integrate it into haute 
couture gowns through accents or large-scale 
decoration, embodying the principle that “craft is 
art.” Gold-thread embroidery, luxurious and ornate, 
is often used in ceremonial attire, functioning not 
only as decoration but also as a symbol of social 
status. Batik and tie-dye, with their natural diffusion 
and element of chance, impart flowing Eastern 
imagery to garments, forming a contrast with 
Western precision and rationality (see Table 2). 

Material selection is equally critical. Silk, Yun 
brocade, and hemp are not merely fabrics in Eastern 
aesthetics—they are carriers of cultural philosophy. 
Silk symbolizes the flexibility and wisdom of 
Eastern women; the patterns and colors of Yun 
brocade reflect history and social identity; hemp’s 
natural texture and breathability convey simplicity 
and harmony with nature. When these materials enter 

haute couture design, they become distinctive luxury 
features while enabling Eastern aesthetics to 
participate in cross-cultural narratives through 
material expression. 

In the contemporary context, the use of 
craftsmanship and materials often intersects with 
cross-disciplinary experimentation. For example, 
origami pleating combined with Western tailoring 
produces a sculptural, three-dimensional effect, 
while the integration of digital technology with 
handcraft creates layered virtual and physical effects 
on fabrics. In this way, traditional techniques and 
materials are revitalized and translated into 
contemporary expressions capable of engaging the 
international fashion scene. 
The cross-cultural application of craftsmanship and 
materials is not a mere formal borrowing; it is a 
contextual reconstruction that transforms them into a 
bridge for cross-cultural communication. This 
mechanism not only reinforces the distinctiveness of 
Eastern aesthetics but also facilitates its 
transcendence beyond regional culture, entering the 
global fashion system.

5.3 Fashion Narratives and the Construction of Cultural Identity 
Table 2:Fashion Narratives and the Construction of Cultural Identity 

Dimension 
 

Specific 
Expression 

 

Application Method 
 

Cultural Significance 
 

Practical 
Example 

 
Narrative 
Essence 

 

Fashion = 
“Storytelling” 

 

Runway settings, 
brand stories, visual 
imagery 

 

Clothing transcends 
materiality, serving as a 
carrier of cultural identity 
and values 

 

Philosophical 
Motifs 

 
 

Yin-Yang 
balance, unity of 
humanity and 
nature 

 
 

Using landscape 
painting imagery to 
imply freedom and 
fluidity; natural 
dynamics symbolizing 
feminine strength 

Reproduces Eastern 
philosophical connotations, 
creating a context for cross-
cultural exchange 

 

History and 
Folklore 

 
 

Historical 
figures, traditional 
festivals, folk 
tales 

Drawing inspiration 
from ancient female 
figures; integrating 
imagery from festivals 
such as Spring Festival 
and Dragon Boat 
Festival 

Imparts historical 
depth and cultural memory 
to garments, helping 
audiences enter Eastern 
narrative systems 

Brand 
Narrative 

 

Brand stories 
and image 
construction 

 

Promotional videos, 
exhibitions, media 
coverage 

 

Shapes a cultural 
identity of “Eastern 
women,” enhancing brand 
recognition and market 
value 

Narrative 
Mechanism 
Significance 

Integration of 
symbols, 
craftsmanship, 

Cultural elements 
enter the discourse of 
international fashion 

Establishes Eastern 
aesthetics as a bridge for 
cross-cultural 
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 and storytelling 
 

 communication, achieving 
global dissemination and 
identity construction 

 

 
Source: Drawn by the researcher. 

In the international fashion system, the dissemination 
of Eastern aesthetics relies not only on symbols and 
craftsmanship but also on narrative mechanisms to 
construct cultural identity. Fashion, as a form of 
cultural communication, is fundamentally a process 
of “storytelling.” In the context of haute couture, 
Eastern aesthetics often employ multi-layered 
narratives through runway settings, brand stories, 
and visual imagery, enabling garments to transcend 
materiality and serve as carriers of cultural identity 
and values (see Table 3). 

Eastern philosophy serves as the core narrative 
motif. Designers frequently integrate concepts such 
as “Yin-Yang balance” and the “unity of humanity 
and nature” with the identity of the modern woman. 
For example, landscape painting imagery may 
metaphorically convey freedom and fluidity, while 
natural dynamics symbolize feminine resilience and 
flexibility. This approach not only reproduces the 
essence of Eastern philosophy but also transforms 
clothing into a medium for cross-cultural 
communication. 

History and folklore provide abundant narrative 
resources. Some designers draw inspiration from 
historical female figures, imparting historical depth 
to their creations. Traditional festivals and folk 
imagery, such as the Spring Festival and Dragon 
Boat Festival, are also incorporated into haute 
couture gowns, making garments vessels of cultural 
memory. This approach allows international 
audiences to engage with Eastern narratives while 
appreciating the clothing itself. 

Brand narrative is equally important. Haute 
couture brands construct culturally recognizable 
images through promotional videos, exhibitions, and 
media coverage. For instance, the “Eastern woman” 
may be portrayed as embodying both resilience and 
elegance, thereby reinforcing the brand’s cultural 
identity, enhancing market value, and promoting the 
recognition of Eastern aesthetics in international 
fashion. 

Ultimately, this narrative mechanism ensures 
that Eastern aesthetics are no longer isolated visual 
elements but become a bridge for cross-cultural 
communication. Through the integrated construction 
of symbols, craftsmanship, and storytelling, Eastern 
culture is translated into a globally legible fashion 
identity, achieving international dissemination and 
positioning haute couture as a vital arena for cultural 
diversity and identity construction. 

 
6. Discussion 
Research indicates that the translation of 

Eastern aesthetics in international haute couture is a 
process that embodies both cultural and market 
dimensions. It is not merely the reproduction of 
traditional symbols but an active construction within 
the global fashion discourse. However, this process 
is not without risks. First, excessive superficial 
symbolization may result in a loss of cultural depth. 
When elements such as qipao silhouettes or ink-wash 
patterns are mechanically replicated, they often 
retain only decorative value, neglecting the 
underlying philosophical and aesthetic essence. 
Second, overemphasizing “exoticism” can reinforce 
the othering of culture, causing Eastern aesthetics to 
be perceived internationally as mere “exotic charm” 
rather than as an equal participant in cultural 
dialogue. 

Therefore, an effective translation mechanism 
must balance formal innovation, cultural respect, and 
market demand. Designers need to create forms that 
resonate with global aesthetics while preserving the 
cultural depth and spiritual core of Eastern 
aesthetics. At the same time, brand and market 
communication play a critical role in this process. 
The dissemination of Eastern aesthetics should not 
be viewed merely as cultural export but as a two-
way, interactive cultural dialogue. Through this 
interaction, the aesthetic mood, craftsmanship, and 
narratives of Eastern culture enter the global fashion 
context, enriching expressive dimensions of fashion 
and promoting diversity in aesthetic frameworks. 
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In summary, the international translation of 
Eastern aesthetics presents both opportunities and 
challenges. Its value lies in creative transformation 
and cross-cultural exchange, breaking single 
aesthetic standards and guiding global fashion 
toward greater openness, diversity, and inclusivity. 

 
 
7. Conclusion 
This study explored the translation mechanisms 

of Eastern aesthetics in international haute couture 
from three dimensions: symbol transformation, craft 
innovation, and narrative construction. The research 
found that the modern reorganization of Eastern 
symbols, the innovative application of traditional 
crafts and materials, and narrative-driven brand 
communication collectively constitute the key 
pathways for Eastern aesthetics to enter the 
international fashion system. 

Nevertheless, the global dissemination of 
Eastern aesthetics still faces risks of superficial 
symbolism and cultural othering. Future 
development should focus on achieving a balance 
between form and content, allowing Eastern 
aesthetics to maintain cultural uniqueness while 
aligning with international market aesthetics. 
Future research could further examine how 
consumers in different regions perceive Eastern 
aesthetics and how digital media and new 
technologies can facilitate its international 
dissemination. Overall, the translation of Eastern 
aesthetics is not merely a design practice but a 
process of cultural communication, whose core value 
lies in advancing global fashion toward greater 
diversity and inclusive. 
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